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December news by the Chairman

To the readers of the NETUBA Newsletter

2010 TURKEY ON THE MOVE

After the stormy 2009 world economic crisis,
which hit Turkey's economy hard, we saw a
rapidly expanding economy during 2010.

The banks and most stock listed companies
announced successful news, a positive
outlook and good results.

The continuous process for privatisation is
focused on the great energy challenges. The
top Turkish entrepreneurs with or without
foreign partnerships are ALL involved.

The 9 month figures indicated a growth of

8,9%, which includes the weaker 3rd quarter
with a growth of 5,5%.

Bert de Nooijer
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The 4th quarter figures indicating again better
results, with +9.8% during October.

Nevertheless the stock-market reacted from
an all time high, due to some profit takings,
but remains positive on the expected good
outlook for 2011.

The Leading Rating Agencies have upgraded
the financial position and outlook;
consequently, they are more hot and direct
investment money from all over the world
may be expected.

The lira remained strong and stable.

The Government has opened a tremendous
number of new trade doors by signing new
trade agreements with surrounding Near-
Middle East countries, China, India and a
strategic partner-ship with Canada, etc.

The labour out-fall of almost (15%) is on a
return (below 10%) and the domestic
consumption is increasing.

More and financial higher consuming tourists
visited the country.

Successful University exchange/cooperation
programs with EU and Turkish students are
taking place.

In 2012, Turkey and The Netherlands will
celebrate their 400 years of diplomatic
relationship. A large number of events,
including a "NETUBA Trade Mission”, are
currently being considered.



Turkey and 2011

The government is working hard to reduce
existing trade barriers and facilitate doing
business faster and more effectively.

Minister Egemen Ba i indicated lately that
Turkey is on the move and will be ready to
comply with ALL necessary implementations
to join the EU by 2014.

The Turkish economy is already far ahead of
2014 and showing much better results than
many of the EU countries. Lately minister
Babacan called it “The Fastest Growing
Economy of Europe”.

Turkey has, after China and India, the fastest
growing economy of the world. If the growth
percentage continuous, it might become the
2nd largest economy after China.

It is time that emerging markets consider this
tremendous growth.

The current growth countries are called B R |
C - Brazil, Russia, India, and China.

Will it next year be called B R I C + T
(Turkey)?

Or in accordance with economic growth
percentages: CITBRorCTIBR?

Let's wait and see what the new year will
bring.

NETUBA's Board wishes you all a
prosperous and healthy 2011.

Bert de Nooijer, Chairman
Cor Bekker, Vice Chairman
Hans Verloop, Board Member

Chris Spanjersberg, Board Member

Chairman Bert de Nooijer, visiting the reception of the
Turkish Consul General in Rotterdam, Mrs. Esen Altug,
in Hilton Hotel Rotterdam on the occasion of the

National Day of Turkey

Did you know?

The Turkish upcoming 2011 Budget
will be designed to meet The
MAASTRICHT criteria.

Greek businessmen invested over
Euro 5 BIO in Turkey and this amount
is destined to grow.

Turkish contractors will
rebuild/renovate SADR CITY in
BAGDAD.

Turkish contractors may have a
chance to build Russian football
stadiums.

The present fuel prices are the
highest ranking of 28 EU countries.

NETUBA, the Chamber of Commerce
Rotterdam and the Turkish Trade
Promotion Office - Rotterdam, have
successfully started an efficient and
time saving cooperation program.

For the Chamber- Mr. Cor Bekker is in
charge, for the T.T.P.O Mrs. Beratiye
Oncd is in charge.

NETUBA would like to thank the
Turkish Embassy in The Hague and
the Consulate General in Rotterdam
for the excellent cooperation.



Turkish Ambassador Mr. U ur Do an
has been invited to give his personal
up—to-date view about Turkey in this
December issue of the NETUBA
Newsletter.

Consul General, Joost Peters of
Leiden invited the NETUBA Board
and a respectful number of persons
involved with Turkey to the football
match Netherlands - Turkey in the
Amsterdam Arena.

An increasing number of Arab tourists
are visiting Turkey.

In 2012, The Netherlands and Turkey
will celebrate 400 years of diplomatic
relations.

With kind regards
Bert de Nooijer
Chairman

Contribution of:

H.E. Ambassador U ur Do an
Turkish Ambassador to the
Netherlands

THE TURKISH ECONOMY AND THE
OPPORTUNITIES FOR THE
NETHERLANDS AND THE EU

Turkey is a country offering significant
opportunities for foreign investors with its
geographically vital position which allows her
to function as a gateway between Europe,
Middle East and Central Asia. The
opportunities exist not only in the dynamic
domestic market, but also throughout the
region.

Turkey initiated comprehensive structural
reforms in the aftermath of 2001 economic
crisis which aimed at  sustaining
macroeconomic stability and improving
national economy’s resilience,
productiveness and efficiency. Especially, the
strength of the banking sector since then has

been providing a buffer against external
shocks.

Ambassador U ur Do an

Political stability, structural reforms, coupled
with the prudent and tight fiscal and monetary
policy have paved the way for uninterrupted
growth till the end of 2008, when the global
financial downturn first started. Turkey’s
gross domestic product (GDP) more than
tripled in 6 years and reached 741 billion US
dollars at the end of 2008. Moreover, the
GDP per capita has almost tripled to 10,436
US dollars in 2008.

Turkey has emerged as a top investment
destination due to the elimination of
bureaucratic barriers to a large extent,
improvement in tax system, facilitation of
profit transfers and successful privatization
programs. The total amount of foreign direct
investment inflows since 2005 has reached to
80 billion US dollars.

Due to the most recent global crisis, Turkey is
particularly influenced from declining external
demand and falling international capital flows.
Overall growth rate in 2009 decelerated well
below the remarkable performance of a
growth rate of approximately 6 percent on
average that has been achieved between
2002 and 2008. Exports declined to 102
billion dollars in 2009, while it was 132 billion
dollars in 2008. Imports decreased to 141
billion dollars in 2009, from 200 billion dollars
of the previous year.



However, several regional trade development
strategies  towards  neighbouring  and
surrounding countries, Asia-Pacific region
and the continents of Africa and America
have been introduced to ensure durable
export growth and diversification of export
markets. On the other hand, by the end of
2009, Turkish construction

sector has secured more than 161 billion
dollars worth of contracts in 81 countries so
far. Although 2009 was a difficult year for the
construction sector in the global scale,
Turkish contractors engaged in many projects
abroad the total amount of which stands at 19
billion dollars.

Beratiye Oncii of the TTPO, Ambassador U ur Do an
and Tonnis van der Sluis of VOPAK during the Meet the
New Ambassador of Turkey event at the Chamber of
Commerce in Rotterdam.

In the first and second quarters of 2010, the
Turkish economy achieved a growth rate of
11,7 percent and 10,3 percent respectively.
At present, the Turkish economy is the 17"
largest in the world and 6" largest in Europe.
Turkey is currently the second fastest
growing economy in the world after China.
Thus, it has become the fastest growing
economy in Europe and amongst the OECD
countries. The aim is to be amongst the 10
biggest economies in the world and reaching
an export volume of 500 billion USD in 2023,
the year which marks the 100th anniversary
of the foundation of the Republic of Turkey.

Achievements in the economy were
synchronized with reforms in other areas as
well. Turkey achieved high performance in
national and foreign politics and
democratization since 1999.

Comprehensive reforms have taken place in
Turkey since its candidate status has been
registered at the 1999 Helsinki Summit.
Important steps have been taken in the areas
of human rights and fundamental freedoms,
freedom of thought and expression, non-
Muslim religious foundations and their rights
of acquiring and disposal of property.
Between February 2002 and July 2004 with
an aim to fulfil the EU’s political criteria eight
reform packages have been adopted. Turkey
started the accession negotiations with the
European Union in 2005. (In the “Europe in
the world: Becoming an assertive player”
chapter of the report of the Opinion Group,
chaired by the former Prime Minister of
Spain, Felipe Gonzalez, it is emphasized that
the EU should keep its door open to the
potential new members from Europe, that
every candidacy should be evaluated within
its own conditions and according to the
adaptation to the membership criteria and
that these are the actual boundaries of
Europe. In this respect, it is underlined that
the EU should respect its commitments to
current official candidates including Turkey
and that the negotiation process should
continue).

The Constitutional Amendment Package
which foresees amendments to more than 20
articles of the Constitution was approved by
the referendum held on 12 September 2010.
Prepared in light of EU Copenhagen political
criteria, the package envisages alignment of
Turkish legislation with that of the EU in
several areas, such as the establishment of
an Ombudsman and the constitutional
guarantee on the protection of personal data.




The support offered by The Netherlands to
Turkey’'s EU  membership is  highly
appreciated. Indeed, this support has a
special importance in the sense that the
Netherlands was holding the EU Presidency
in December 2004, when the decision to
launch the accession negotiations with
Turkey was taken.

The relations between Turkey and the
Netherlands continue to progress steadily in
many fields. The Netherlands has always
been an important trade and investment
partner of Turkey. The number of Dutch
companies operating in Turkey has reached
to 1,800. The Netherlands is currently the
biggest foreign investor in Turkey with
investments amounting to 20 billion US
Dollars which constitutes 17 % of all total
foreign investments in our country.

In 2008, bilateral trade volume between
Turkey and the Netherlands has reached 6,2
bilion US Dollars. In 2009 despite the
economic downturn, bilateral trade stood at
4,6 billion US Dollars. It is expected that
bilateral trade will reach 5 billion US Dollars
at the end of 2010.

In 2012, Turkey and the Netherlands will be
celebrating the 400"™ Anniversary of the
Establishment of Diplomatic Relations
between the two countries. As such, it is
hoped that this auspicious year will provide a
great opportunity to further strengthen the
deep rooted ties.

Conclusion

Despite all its negative consequences, the
Turkish economy has shown resilience and
strength in facing the challenges brought by
the global economic downturn.

At the end of the year 2010, Turkey is
expected to enjoy a full recovery from the
negative effects of the global recession,
leaving behind the difficulties faced in 2009.
Turkish economy is expected to grow by 8.2
percent in 2010 and 5.3 percent in 2011,
according to the latest OECD report. The IMF
predicts that Turkey's growth rate will be
around 7.8 percent in 2010 and 3.6 percent in
2011.

The current levels of trade and investment
volume between Turkey and the Netherlands
do not represent the full potential. In the
coming years, the aim is to dramatically
increase trade and investment volume with
the Netherlands.

As a G-20 member and a negotiating
candidate country to the EU, Turkey will
continue to strive to take a prominent place
within the leading industrial nations of the
world in the coming years.

Contribution of:

Turkish Trade Promotion Office

SHIP BUILDING INDUSTRY & NEW
MARITIME OPPORTUNITIES IN
TURKEY

As is known, Korea, Japan and China remain
the largest shipbuilding economies and their
combined order books totaled around 80 % of
the total world order book. The shipbuilding
industry is also an important and strategic
industry in a number of EU member states
and for the EU, as a whole.

The industry is very important for Turkey
since the country surrounded by sea on three
sides and the industry makes a considerable
contribution to the Turkish economy, in recent
years. Around 1.5 Billion US $ generated
from new ship building activities and 1 Billion
US $ from repair and maintenance, last year.

TTPO - TURKISH TRADE
PROMOTION OFFICE

Shipbuilding is a 600-year old tradition in
Anatolia and the first shipyard was
established in 1390 during the Ottoman reign



in Gelibolu. The stone pools of stanbul Hali¢
Shipyard are still survived to date, was
founded in 1455. Following the foundation of
the Republic, shipyards were given special
importance.  Traditional shipbuilding skills
combined with modern techniqgues and
education has enabled the  Turkish
shipbuilding industry to develop into an
internationally known trade mark since the
early 1990's. The sector has modern,
technologically developed and quality
certified shipyards, together with a well-
experienced work force. The industry has
rapidly achieved significant development in a
short period of time. Turkey has improved its
shipbuilding industry rapidly and became the
fifth largest shipbuilding country in the world,
in last five years.

The high expectation of the development in
the sector brings parallel investments and
according to the figures of the Under
Secretariat for Maritime Affairs the number of
the active shipyards is 66, in Turkey and
additional 60 new shipyards are under
construction. Development of the sector also
helps the domestic production of materials
and equipment which are used in the
shipbuilding.  Furthermore, the industry
creates an employment opportunity for
approximately 25 000 people directly and 100
000 people in total with the related industries
in Turkey.

Ships manufactured in the country are
produced in accordance with international
standards (ISO 9000 and AQAP Quality
Certificates) and under the supervision of
specific societies. The country is the top
manufacturer of low-tonnage chemical
tankers in Europe. The production of petrol
tankers, chemical tankers, sailing and fishing
boats are also very important within the
sector.

Mega yacht manufacturing is another
important  production area of Turkish
shipyards. Turkey has been number four on
the world list of mega-yacht (yachts longer
than 25 m.) manufacturers. Among the

services provided by shipyards,
repair/maintenance and ship  breaking
services are also having important share, in
total activities. The ship scrapping sector is a
technological process involving demolition of
old and/or decommissioned ships which are
out of service, respecting the environment
and safety concerns. There are 21 ship
recycling companies operating in Turkey and
the country is the fifth largest recycling area
in the world.

Exports realized US $ 1.8 Billion, in 2009 with
a 31 % decrease compared to the previous
year. Although, it was the most effected
sector from the economic crisis, noteworthy
recovery had started from the mid, 2009. The
shipyards in Turkey had received 146 orders
till the end of July 2010 this year and Turkey
keeps the same rankings position same as in
the previous year. (5" in the world). Orders
came from Germany, the Netherlands,
Norway, Italy and UAE according to the
information given by the Under Secretariat for
Maritime Affairs of Turkey. It was also
declared that the yacht orders had increased
9 %, in 2010 and Turkey holds the top
manufacturer position in yacht production, in
the world.

For statistics on Turkey’s Shipbuilding Exports
(US$, million) see the last page of this
newsletter.



The ship subsidiary sector had also been
affected by the crisis seriously and Turkey’s
export on this sector realized as US $ 3.1
million last year, with a 71 % decrease
compared to the previous year. The main
items produced in this sector are anchors,
chains, bollards, locking  equipment,
windlasses and equipment, electric cables
and hydraulic units.

For statistics on Exports of Ship Subsidiary
Industries (US$, million ) see the last page of this
newsletter.

SUPERYACHT |

BUSINESS
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The Turkish Companies, participated in the
METS 2010-Marine Equipment Trade Show
which was held in Amsterdam, on 16-18
November 2010 were also very optimistic for
the future of the sector. They had informed
our Office that, they received many orders not
only from the European countries but also
from the Gulf Region and other countries.
The list of the 11 companies participated in
the Fair, are given bellow:

Admiral Denizcilik ve Turizm Sanayi
(www.admiral.com.tr)

Bilgin Denizcilik San.Tic. Ltd. ti.
(www.bilgindenizcilik.com.tr)

Bofor Marine Products Denizcilik San.Ltd. ti.
(www.bofor.com.tr)

Boyut Makina San.ve Tic.Ltd. t.
(www.boyutmarine.com)

Data Hidrolik Makina San. A. .
(www.datahidrolik.com)

Dock Marine Systems
(www.dockmarine.com.tr)

Kord plik Sa. Ve Tic. Ltd.
(www.kordiplik.com)

METYX Composites (www.metyx.com)
Mutlu Marine (www.mutlumarine.com)

NEO Led Lighting (www.neo-lite.com)
Pratikel D Ticaret Ltd. ti.
(www.pratikel.com)

Regarding with  the importance  of
participating in trade fairs and other events,
Turkey has also been hosting different
activities about the sector. In January 26-28,
2011 stanbul will host the second specialty
fair of Hamburg Messe SMM
(http://www.hamburg-
messe.de/smm_istanbul/smm_istanbul en/st
art.ohp) which considered the world
shipbuilding sector's most important fair. The
first such fair in 2009 brought together 150
participants from 30 countries across the
world, and attracted nearly 4,000 visitors and
the 2011 fair is expected to enjoy similar
success.

stanbul will host Eurasia Boat Show
2011 (http://www.cnravrasyaboatshow.com/)
on 11-20 February, 2011 in CNR Exhibition
center.

Also, the 11th edition of the leading maritime
exhibition will be held on March 2011 at the
Istanbul Expo Center, in Turkey. A wide
range of national and international exhibitors
will again be present as well as approximately
8,000 visitors, including decision-makers of a
large number of Turkish shipyards and ship
owners. This year “Europort _Istanbul”
(http://nieuwsbrief.ahoy.nl/emails/112310130
212.htm) also includes a special super yacht
route that will highlight the suppliers to this
sector.

With “Mare Forum Istanbul” as official
opening conference, the participants of
Europort stanbul will not only benefit from
new contacts and knowledge, but will also be
able to set the scene and see the trends in
the Turkish shipbuilding industry. Mare Forum
Istanbul will be held on 22 March 2011, one
day prior to Europort Istanbul which takes
place from 23 to 26 March 2011.

Mrs. Beratiye ONCU
Director
Turkish Trade Promotion Office
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Foreign Investment inflow confirms
Turkey’s economic importance

Since 2000, Turkey has experienced a huge
inflow of net foreign direct investments (FDI)
of 81.2 billion USD. Foreign companies have
set up shop in the country or have acquired a
stake in a Turkish company. These capital
inflows are long-term investments and are
speeding up the development of the local
economy. Foreign companies often also
introduce new technologies, more efficient
production processes and new management
styles. Which sectors of Turkish industry have
been favoured by the FDI inflow? And which
countries, including the Netherlands, play a
prominent role in the Turkish economy?

By Robert Rihl, ING Head of Business
Economics.

With thanks to Sengul Dagdeviren and Pinar
Uslu, ING Bank Turkey

The Turkish Lira has shown remarkable
strength over the past few months. This can
be explained by growing foreign interest for
investing in Turkish bonds. Interest rates in
Turkey are high compared with other
countries. A major stimulant for the high
interest rate is the relatively high inflation rate
in Turkey. The search for higher yields is
driving foreign investors to Turkey. Increased
foreign demand for Turkish bonds is placing
upward pressure on the exchange rate.
Although this foreign capital inflow highlights
increasing confidence in the country and its
policy makers, it is less positive for the
economy. These types of investments are
more volatile and can be quickly withdrawn.
Withdrawal can create a currency crisis or
require authorities to protect the currency with
interventions or exchange rate restrictions.
FDI have a long term positive impact on the
Turkish economy.

Impact of the crisis

Figure 1 clearly demonstrates the impact on
FDI inflow of 2005's remarkable growth and
the negative impact of the global crisis in
2008/2009. This year will probably mark the
lowest inflow figure in five years’ time. As of
2011, ING expects a gradual recovery, but it
is unlikely to meet the levels of 2006 and
2007 anytime soon. This is not an exception;
the same pattern can be seen in most
emerging markets. Foreign companies are
reluctant to invest as they are preoccupied
with strengthening their balance sheet and
liquidity position.

Over the past four years, the services sector
received the lion’s share of investments, with
64% or almost 28 billion USD (figure 2). Most
of the investments were generated by the
financial sector, which included foreign banks
acquiring shares in Turkish banks. A much
smaller role was also played by foreign
investments in sectors like wholesale, retail
trade, real estate and transport.

Foreign investors recognize the Turkish food
industry

as the most important sector in the
manufacturing industry. This is because
Turkey has a young and rapidly growing
population with gradually increasing spending
power. Furthermore, the sector also offers
attractive  export  opportunities. More
traditional sectors like textiles and non
metallic minerals still attracted almost 18% of
total investments. Product innovation in these
sectors confirms the lasting importance of
these sectors for the Turkish economy. The
share of high added-value sectors like
machinery, electrical equipment and transport
equipment accounts for almost 13%. These
sectors are likely to attract more foreign
investments in the future, due to the
production shift from more expensive
production locations in Western Europe.

Almost 75% of FDI in Turkey comes from
Europe, 14% from the Americas and 11%
from Asia (figure 3). The investment flow from
the Americas comes mainly from the US,
while the Asian inflow mainly comes from the
Middle East. With its 18% share of total
investment inflow, the Netherlands is by far
the largest investor. Due to the favourable
financial and tax climate in the Netherlands,



many large foreign corporations invest via
their Dutch subsidiaries. For the same
reason, Luxembourg is the second largest
investor (figure 4). In line with the overall
picture the financial sector is the main
destination for Dutch FDI.

When one looks at Turkish investments
abroad, this picture reveals the same trend as
trade flows. Turkish investments are
increasing in neighbouring countries located
eastwards. This once again confirms Turkey’s
gateway position between Europe and Asia.

Outlook

This year will show the lowest inflow of FDI in
Turkey in five years’ time. The main reason is
the global crisis, which manifested itself in
2008. It will take several years for the inflow
of FDI to recover to pre-crisis levels.
However, Turkey's prospects remain
favourable. Its growing role as a gateway
between Europe, on the one hand, and Asia,
the Middle-East and North Africa, on the
other hand, will help to attract an increasing
amount of foreign investment.

RISK  MITIGATION POLICY KEY IN
INTERNATIONALIZATION

Export and off shoring are two important
sources of growth and innovation, but they
are not without risk. Recently, ING carried out
a study on critical success factors in export
and offshoring and one of its findings is that a
thorough risk mitigation policy is a necessity
for entrepreneurs that successfully would like
to internationalize their business. The full
report can be obtained through General
Manager Trade Affairs, Loes Klappe-Linsen.
E-mail: Loes.Klappe-Linsen@ing.nl

Contribution of:

NFIA — Consulate General of the Kingdom
of the Netherlands in Istanbul

NFIA Turkey, 1st Year Anniversary!

NFIA Turkey celebrated its first year
anniversary with a CEO Dinner, hosted by the
Netherlands Ambassador to Turkey, H.E.
Jan-Paul Dirkse, on 29 September 2010 at
the Palais de Hollande in Istanbul. Also
present at the dinner were the NFIA

Commissioner, Mr. Bas Pulles, and a high
level delegation of regional development
agencies from the Netherlands including
Amsterdam in business, NOM (Investment &
Development Agency of the Northern
Netherlands), OOST NV (The Development
Agency East Netherlands), RIA (Rotterdam
Investment Agency) and WFIA (West Foreign
Investment Agency).

Kir at Ba ar & Tulu T rpan Quartet's jazz
and a presentation of photos by Arjen Zwart,
the talented Dutch photographer living in
Istanbul, accompanied the event. The
Netherlands Ambassador to Turkey, H.E.,
Jan-Paul Dirkse and the Consul General in
Istanbul, Mr. Onno Kervers welcomed
captains of the Turkish and Dutch business
and media world to this dinner. Commissioner
Bas Pulles emphasized that the Netherlands
is ready to assist committed investors from
Turkey, through NFIA Area Director Turkey
Deniz Misir and her team.

The evening turned out to be not only the first
anniversary of the opening of the NFIA office
in Turkey, but also was a celebration of the
friendship between our countries.

For more information you can also contact:

Erinc Cimen, Project Manager Turkey
Netherlands Foreign Investment Agency
Consulate General of the Kingdom of the
Netherlands in Istanbul

Istiklal Cad. No: 197

Beyoglu|



E-mail: e.cimen@minbuza.nl
Tel: +90 212 393 21 58
www.nfia-turkey.com

Contribution of:

Economic Department
Embassy of the
Netherlands in Ankara

Kingdom of the

Dear readers of the Newsletter NETUBA,

Realising that most of the readers of the
NETUBA newsletter are frequent visitors of
Turkey, | do not have to explain that it is great
to get the opportunity to work in this country.
You can imagine that | was very honoured
that | was asked to become the Economic
and Commercial Counsellor in Ankara. |
started September 1% In my first week
Marian Reijnen approached me to write a
small  contribution for the NETUBA
newsletter. Despite of the fact that already
after a few days my first impressions were
very positive, | thought it would be more
useful for the reader to wait for the next one.
That would give me the possibility to have
something more to share with you.

That the Ministry of Economic Affairs,
Agriculture and Innovation would like to have
somebody of the ministry to become the
Economic and Commercial Counsellor in
Turkey is obviously no surprise. By European
standards, the economic growth here is
impressive. There are good opportunities for
Dutch entrepreneurs in Turkey. | am glad that
for a few years | will be in the position to help
Dutch companies in doing business in
Turkey.

As | mentioned | had a very good feeling
about my posting from the first day on. Not at
least because of the highly skilled and
motivated EA team consisting of Miige, Ozge
and Kubilay. In addition, you feel the ambition
and drive of people/entrepreneurs here in
Turkey when you talk to them. | invite you,
when you see opportunities in Turkey, to visit
Turkey more often to explore them. The
economic network consists of the Consulate
General , the NBSO / NABSO, the NFIA, the
Honorary Consuls and the Embassy. They all
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are help

happy to you.

In the coming year we will focus on the
opportunities for entrepreneurs in the lesser
known areas in the Eastern part of Turkey.
These regions are economically very
attractive. We will inform you about the
economic opportunities and activities of these
regions in the economic network. In 2011 an
economic mission of the newly formed
Ministry of Economic Affairs, Agriculture and
Innovation will visit Turkey and of course we
will work on a program for a successful 400
year diplomatic relations celebration in 2012.
A celebration for which | would like to invite
you to participate and feed us with
entrepreneurial ideas. | am always open to
good ideas and suggestions. You can contact

me at david.naves@minbuza.nl.
David Naves
Counsellor Economic and Commercial
Department

Turan Gunes Bulvari - Hollanda Caddesi No:
5

0655 Yildiz-Ankara, Turkey

T +90 (0) 312 4091870

F +90 (0) 312 4091896

Contribution of:

Law Office Sepers

Obtaining access to the Chamber of
Commerce, more specifically the
registration of Limited Liability Companies
and Companies Limited by Shares in
Turkey

The Chamber of Commerce is a link between
the government and entrepreneurs by
providing information and  executing
entrepreneurship policies. As a rule the data
which the Chamber of Commerce records in
the Trade Register are reliable, they are



accessible
and the

complete and
entrepreneurs

both by
government.

Turkey offers a lot of possibilities for trade
and investments by Dutch companies. When
contact is made with parties from Turkey, for
instance companies, it is very important that
one is aware of the legal form of those
companies, such as a single proprietorship,
Ltd (Limited Company) and A. (Company
Limited by Shares). To get information about
these data, the services of the Chamber of
Commerce can be used.

There are two ways to get to the data about a
company registered in Turkey. The data can
be obtained from the websites of the
Chambers of Commerce and the Turkish
Trade Journal. To see these data online, one
has to know which city the company is
established in, including the trade name of
the company. Below you will find more
information about these websites.

Chamber of Commerce in Turkey:

Not every Chamber of Commerce has its
own website yet . A part of these websites do
not provide the data of their members. The
names of the companies are given, but only
stating that the X limited company is
registered in the Trade Register. Only the
Chambers of Commerce in the big cities
provide these free services. Inspection of the
structure of the company and the legal status
of the company in the present is possible.
Enquiring after detailed information from the
past is not possible.

Steps to take to obtain an insight into the
data of companies of, for instance, the
Chamber of Commerce in Istanbul:

1. www.ito.org.tr
2. Information data (Bilgi bankas)

3. Data about the company (Firma bilgileri)
4. Trade Register (Sicil kay tlar)

5. Selecting trade name (Ticaret Ginvan na
gOre arama)

6. Enter the trade name or old trade name or
company name (Ticaret Utnvan n veya

eski invann veyai letme ad n yaz)

7. Enter the letters shown in the figure in the
verification space

8. Press Search (Ara)
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9. Find the company in the list
10. Press the registration number
11. Press the PDF file to collect the data

Costs:

In  the Netherlands the Chamber of
Commerce passes on the costs to the user
as much as possible. Individual consumers of
products and services, such as an excerpt,
pay a cost-effective price. The Chamber of
Commerce in Turkey provides these services
free of charge.

Cities:

The Chambers of Commerce in Turkey are
present in many cities. To obtain the website
addresses of the Chambers of Commerce in
Turkey, please see the following website
address:
www.tobb.org.tr/odaveborsalar/web.php

Explanation of the abbreviations you may
encounter on these websites:

DTO: Deniz ticaret odas : Chamber of Sea Trade
TB: Ticaret borsas : Trade Exchange

TO: Ticaret odas : Chamber of Commerce

TSO: Ticaret ve Sanayi odas : Chamber of
Commerce and Industry

SO: Sanayi odas : Chamber of Industry

Words occurring in the Trade Register of the
Chamber of Commerce and therefore also in
‘data of company reqistrations’:

Sicil no: Registration number
Unvan: (Trade) name
Eski invan: Old (trade) name
| adresi: (Company) address

ube adresi: Address of the branch office
Telefon no: Telephone number
Faks: Facsimile number
Web sayfas : Website address
Odaya kay t Tarihi: Date of registration with
Chamber of Commerce
Ana sbzle me tescil tarihi: Deed of incorporation
Sermaye: Capital
Meslek grubu: Professional field
Nace kodu: Nace-code. Nace stands for Static
Nomenclature / goods names list of the economic
activities in the European Union.
Firman ni konusu: Nature of the activities of the
company.
Tescil ve gazete bilgileri: Data with regard to



publications in the Trade Journals
Ortaklar: Partners/Shareholders
Yetkililer: Managing directors (authorized persons)

Things that irritate people in Turkey

While they are exposed to a different culture,
people often say or do things that can irritate
locals without even noticing what they do.
However, paying a little attention can avoid
these irritations and even get you some
bonus points with your relations.

Whether you are visiting for a short while or
are an expat living in Turkey, here are some
tips that could help you:

- We do not like people calling the Bosphorus
a river. We call it the Bosphorus. To us itis a
sea passage connecting the Black Sea and
the Marmara Sea.

-We do not like people visiting Turkey for
two-hour business meetings. You should
always include a lunch or dinner where we
can show you our hospitality and get to know
you.

- We do not like people leaving us on our own
during visits to their countries, especially if we
have hosted them in Istanbul. We do
everything possible to entertain a foreign
guest and expect the same.

-We do not like foreigners making strong
statements about our politics or sports,
football in particular. Even though we do
criticize ourselves a lot, your criticisms might
easily offend us.

- We do not like any cynical jokes about our
family members. It is not in our culture, no
matter how friendly we become.

-We do not like to be compared to other
developing nations, but developed ones.

- We do not like to be clustered and affiliated
with anywhere but Europe. We like to be
called a Southern European country, where
east meets west.

- We do not like short and direct talk. It might
offend us. We like to hear long, polite
sentences.
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- We do not like the sentence “Don'’t take it
personally,” because we do take everything
personally.

- We do not like people blowing their noses
loudly into their handkerchiefs during a
meeting. We go to the toilet to blow our
noses, or do so only very quietly.

- We do not like people who have absolutely
no clue about our country, history and
language. You can make us easily happy by
using a few Turkish words in your sentences.

Please bear in mind that even though we get
irritated, we do not show immediate reaction
if we are hosting. Being a guest is a very
important status in Turkish culture. However,
please also note that if you continue, there
will be a response either in business or in a
social form. If you do not even know what
irritates people, you cannot figure out the
reason behind such sudden reaction towards
you. Therefore paying a little attention can

save you from a lot of trouble.

Bron: Artikel van Zafer Parlar in Hurriyet Daily News
http://www.hurriyetdailynews.com/n.php?n=things-that-
irritate-people-in-turkey-2010-11-26

For more specific information on the topics
above, please apply to:

Sepers Law Firm

Henk J. Sepers

PO Box 62

3230 AB Brielle, the Netherlands

Tel: +31 (0) 181-416177

Fax: +31 (0)181-413024
info@advocatenkantoorsepers.nl
www.advocatenkantoorsepers.nl

Message from:

Netherlands Consulate General
Istanbul, Turkey

CSR AS A BUSINESS NECESSITY
KADIR HAS UNIVERSITY 15 OCTOBER
2010 - ISTANBUL

The Consulate General of the Kingdom of the
Netherlands in Istanbul organised a seminar



on "Corporate Social Responsibility ("CSR as

a Business Necessity") at Kadir Has
University on 15th October 2010, Friday.
The purpose of the seminar was to

encourage companies operating in Turkey to
realise a responsible and sustainable, but at
the same time more productive commercial
operation. The seminar focused on CSR
policies in the Netherlands and how CSR
guidelines can be put into practice. It also
aimed to create awareness about the
challenges that today's economy is facing in
terms of social and economic well-being of all
stakeholders, environmental dimensions as
well as technology & innovation. To this end,
the seminar highlighted four CSR best-
practices in Turkey from the textile, financial
services, fast moving consumer goods
(FMCG) and automotive sectors (see
attached list of key speakers).

The "CSR as a Business Necessity" seminar
was divided in two sessions. In the first
session, "CSR Policies in the Netherlands"
and "Managing CSR as a business case"
topics were respectively covered by Mr. Onno
Kervers, Consul General of the Kingdom of
the Netherlands and Ms. Ozlem Cevik Koper,
Co-founder of CSR Consulting Turkey. In the
second session, the key speakers presented
their CSR best practices from a sectoral
perspective. The session continued with a
panel discussion which was moderated Mr.
Jef Wintermans, the director of Modint
(Textile and Fashion Industry Organization in
the Netherlands). The seminar ended with a
Q&A session.

92 participants attended the "CSR as a
Business Necessity" seminar, the majority

being company representatives (mostly
directors/managers) from corporate
communications, marketing and public

relations departments. Academicians from
the leading universities in  Istanbul,
international organizations (ex: UNDP, ILO),
NGOs (ex: CSR Association Turkey) and
public sector representatives were also
present at the seminar.

During the seminar, the most prominent CSR
issues were covered by the key speakers.
Social compliance in supply chains of the
textile industry, sustainable mobility in the
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automotive industry (road safety, pollution,
reduction of CO2 emissions), sustainable
banking , product responsibility in FMCG
industry topics were discussed in detail.

The participants and speakers established
valuable contacts during the seminar and
derived benefit from sharing views and
experiences on CSR related themes.

At the opening of the seminar, the Economic
and Commercial Department of the
Consulate General of the Kingdom of the
Netherlands in Istanbul launched the booklet
"CSR Principles in International Business’.
The booklet intends to foster a better
understanding of the general CSR principles
among companies and to provide them with a
preliminary insight in the CSR context in
Turkey.

The development and publishing of the
booklet was made possible through the
financial contribution of the Human Rights
Funds of the Consulate General of the
Kingdom of the Netherlands in Istanbul. The
content of the booklet was developed by the
CSR Consulting Turkey and the Corporate
Social Responsibility Association of Turkey.

- List of key speakers:

Ms. Evre Kaynak, Fair Wear
Foundation, Liaison for Turkey

Mr. Ertan Etike, Communications
Director, Oyak-Renault

Mr. Paul Veendrick, Manager
Sustainable Energy and Climate, CSR
Directorate - Rabobank Netherlands

Ms. Ebru Senel Erim, Corporate
Communications Manager, Unilever
Turkey



For further information, please contact the
Commercial and Economic Department of the
Consulate-General of the Kingdom of the
Netherlands.

Istiklal Cad.197

34433 Beyoglu Istanbul Turkije

Tel.: 00 90 212 393 3932121

Fax: 00 90 212 2925031

E-mail: ist-ha@minbuza.nl

Website: www.mfa.nl/ist, Netherlands Turkish
Trade Directory:

www.nttd.com.tr

Agenda Commercial Department
Consulate General Istanbul Turkey

2010: Istanbul cultural capital of Europe

16/19 December : Foodtech 2010

Organizer: Tuyap

Venue: Istanbul

Themes: Food processing and food safety
technologies

www.tuyap.com.tr

www.istanbulgidatek.com

16/19 December: Eurasia Agriculture
Organizer: Tuyap

Venue: Istanbul

www.tuyap.com.tr

Disclaimer :

Always check the websites mentioned,
www.artkim.com.tr
WWW.CNrexpo.com
www.evd.nl
www.hkftradefairs.com
www.hmist.com.tr
www.icec.org
www.ihlasfuar.com
www.interteks.com
www.izmirfair.com.tr
www.mfa.nl/ist
www.sektorelfuarcilik.com
www.soysal.com.tr
WWW.survey.com.tr
www.tuyap.com.tr
www.fuartakip.com

14

For more information:

Aafje Chr. Akdamar-Westeneng
Commercial Department Netherlands
Consulate General Tel.00 90 212 3932104
/ 3932100

Email: ist-ha@minbuza.nl

Corendon Membership

Do you regularly fly to Turkey? If so, the
Corendon membership card will give you an
extra advantage.

take
Gold

All NETUBA members can now
advantage of the Corendon
membership.

What are the advantages?

As a Corendon Gold member you are entitled
to a 5% discount to all of our products.
- flight, accommodation,  transfer,
insurances and car rental
- if available, Corendon Airlines will
offer you a free upgrade to seats with

extra leg room (in general, this
upgrade would cost 15,- euro per
person)

You will always receive a 10%

discount on all products of our local
agent in Turkey

You will also receive 10 kilos of extra
free luggage.

Visit our website www.corendon.com, click on
Membership and then on “Sign up” and ask
for your free Corendon Membership.

Always mention your NETUBA membership
number on your application form.



Flights of Corendon Airlines for the winter
season (1 November 2010 through 31 March
2011)

from Amsterdam to Bodrum twice per

week

from Amsterdam to Istanbul four times
per week

from Amsterdam, Rotterdam,
Eindhoven and Brussels flights to
Antalya

INSIDE NETUBA

Website NETUBA

The Netherlands Turkey Business Association
(NETUBA) has its own Internet site
www.netuba.nl.  This site gives vast
information on the economic facets of Turkey
and offers many link options to Internet sites
of Turkish organisations.

Request :

We gladly receive a company profile from our
members for seating on our Internet site. Are
you a new member of NETUBA or do you
have a company that you want to present to
our members, send then your suggestion to
us.

The use of the Internet site is limited for non-
members. Did you forget your user name
and/or login? Get in touch with Marian
Reijnen: mreijnen@nchnl.nl

Address Secretariat — Netuba:

c/o NCH
P.O. Box 10
2501 CA DEN HAAG

Tel: +3170 - 3441576
Fax: +3170 - 3853531
E-mail: mreijnen@nchnl.nl
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Members of the Board:

Mr. Bert de Nooijer — Chairman

Mr. Cor Bekker — Vice Chairman

Mr. Hans Verloop — Treasurer

Mr. Chris Spanjersberg

Ms. Pam Bosman (observer, on behalf of
Ministry of Economic Affairs)

Mr. Hans Risch - Honorary Chairman
Ms. Marian Reijnen — Secretary

WEBSITES ABOUT TURKEY:

Dutch embassy in Ankara:
http://www.hollandturkeytrade.com

Economic and Trade department embassy
Ankara: ank-ea@minbuza.nl

Dutch consulate-general in Istanbul:
http://www.hollandturkeytrade.com

Export Promotion Center of Turkey (IGEME):
http://www.igeme.org.tr

Foreign Investors Association of Turkey
(YASED): http://www.yased.org.tr

DEIK (Turkish employers’ organisation):
http://www.deik.org.tr

Under Secretariat of Foreign Trade:
http://www.foreigntrade.gov.tr
Turkish Treasury: http://www.treasury.gov.tr

Trade & Investment Center Turkey: TIC
Turkey

www.ticturkey.com
http://www.investinturkey.gov.tr/cms/
www.internationaalondernemen.nl




Turkey’s Shipbuilding Exports (US$, million)
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Exports of Ship Subsidiary Industries (US$, millign
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